
A-Level Media Studies



WHAT IS A-LEVEL MEDIA 

STUDIES ABOUT?

• Want a deeper understanding, appreciation, and 
enjoyment of the media?

• Interested in how the media shapes our perceptions of 
the world?

• Want a keener understanding of issues such as politics 
and representation?

• Want to experience films, video games, music videos 
and TV shows with a more critical eye?

• Considering a media-related subject (e.g. politics or 
journalism) at degree level?



WHAT IS ‘THE MEDIA’?



THE EFFECTS OF MEDIATION



COURSE STRUCTURE

1 Internally assessed component:
• Component 3: Production (30%)

2 Externally examined components:
• Component 1: Investigating the Media (35%)
• Component 2: Investigating Media Forms 

and Products (35%)



A LEVEL COMPONENT 1 BREAKDOWN

External: Component 1 – Investigating 
the Media (35%)
SECTION A: Media Language and 
Representation
• NEWSPAPERS: Daily Mirror and The 

Times: ‘Partygate’ covers
• MUSIC VIDEOS: Turntables (Janelle 

Monae, 2020) and Riptide (Vance 
Joy, 2013)

• ADVERTISEMENTS: Tide print ad 
(1950s), Tokyo Paralympic Games ad 
(2020), Kiss of the Vampire film 
poster (1963)



A LEVEL COMPONENT 1 BREAKDOWN

External: Component 1 – Investigating the Media (35%)
SECTION B: Media Industries and Audiences
• NEWSPAPERS: The Mirror (select pages) and The Times
• RADIO: Radio 4 Woman’s Hour 
• VIDEO GAME: Assassin’s Creed 
• FILM: Black Panther (2018) and I, Daniel Blake (2016)
• ADVERTISEMENTS: Tide print ad (1950s) and Tokyo 

Paralympic Games ad (2020)



KEY THEORIES – SOME EXAMPLES



A-LEVEL COMPONENT 2 BREAK-DOWN

External: Component 1 –
Investigating Media Forms and 
Products (35%)

SECTION A: Television
• TELEVISION: Peaky Blinders 

(2013) and The Bridge (2015)
SECTION B: Magazines
• Woman’s Realm (1965) and Huck 

(2016)
SECTION C: Online Media
• Zoella (YouTuber)
• Attitude.co.uk



A-LEVEL COMPONENT 3 BREAK-DOWN

Internal: Component 3 – Media Production (30%)

Television
Create a sequence from a new television programme or a website* 
to promote a new television programme.
Advertising and Marketing: Music
Create a music video or a website* to promote a new artist/band.
Advertising and Marketing: Film
Create a print and online marketing campaign to promote a new 
film.
Magazines
Produce a magazine cover/spread and an accompanying online 
marketing campaign.



My print product will be a food and lifestyle magazine with a 

“generation Z”, ABC1 target demographic, titled Pane Di Vita 

(“Bread of Life” in English). Like magazines such as Bon 

Appetit (Conde Nast) and Delish (Hearst), I will adhere to 

traditional print conventions whilst catering editorial content 

and design to this younger and more tech-savvy demographic. 

I will clearly communicate the genre through design and a 

variety of aspirational cover-lines in an informal lexis. Within 

my cover, I will include the use of studio photography, 

featuring a young model with an authoritative facial expression 

and a whisk to connote a “can-do” attitude. Her make-up and 

hair will have echoes of the 1950s in order to anchor the main 

coverline. Linking to Gauntlett’s theory of identity, she will be 

constructed as a “role model” of sorts…









WHAT MIGHT THE SUBJECT LEAD TO?

• Journalism, media, communications and politics-
related postgraduate study.

• Careers in areas such as advertising, copywriting, 
journalism, politics, and the film industry.

• Interpersonal skills (there is a lot of discussion 
involved and Media is well-suited to those with a 
perceptive nature).
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